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Abstract

In this independent study, the researcher examines (1) the level of digital media
literacy in distinguishing Al-generated images; studies (2) the ability to distinguish between
real and Al-generated news images; and investigates (3) the relationship between digital
media literacy and the ability to distinguish between real and Al-generated news images

of digital media consumers.

The target population consisted of five late-working-age and early elderly digital
media consumers aged between 45 and 65 years and three experts in artificial
intelligence technology and digital media. The research instruments to collect data were
the techniques of in-depth interview and image classification testing activities. The

statistics and data analysis methods were content analysis and triangulation.

Findings are as follows. (1) The target group’s level of digital media literacy
showed a basic awareness of the impacts of artificial intelligence. However, there were
still knowledge gaps regarding the process of creating synthetic images, leading to
underestimating the actual capabilities of the technology. (2) The ability to distinguish
news images found that the highest proportion of the target group relied mainly on
observing physical imperfections, such as abnormalities in Thai characters and human
body features as the primary criteria. Nevertheless, there was still skepticism toward
authentic media. The participants testing often judged highly polished real news images
to be synthetic images. (3) The relationship between digital media literacy and the ability
to distinguish images found that digital media literacy functioned as a mechanism
compensating for visual skills. Those with higher media literacy would change from
observation skills to contextual verification behaviors, such as reverse image searching
and checking information sources. This improved their ability to efficiently screen news

information.
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