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ABSTRACT

This qualitative research aimed to: 1) study the identity construction of avatar users in
virtual world applications, and 2) study the changes in communication behavior of avatar
users in virtual world applications. Data were collected through in-depth interviews with 7
purposively selected key informants (5 users and 2 observers) and analyzed using content
analysis. The findings revealed that identity construction in the REALITY
application represents the creation of an Ideal Self to overcome physical and social
limitations in real life. The avatar serves as a psychological shield under the state of
anonymity, eliminating appearance anxiety and creating a safe space that allows users to
communicate more freely. Regarding changes in communication behavior, it was found that
when users form an attachment to their avatars, they exhibit more proactive assertiveness,
adjust their rhetoric, and show increased empathy. The most significant finding is that the
confidence and communication skills developed in the virtual world application can lead to
Skill Transfer, enabling users to apply these skills in their daily lives. Interactions and
acceptance within the virtual community act as a crucial catalyst for developing these social

skills.

Key words: VTuber, Application REALITY, Avatar
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