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ns3vendeiiJunsisedmaans (Experimental Research) Luu Posttest-
Only Control Group Design ﬁ"j’mqﬂﬁzaqﬁLﬁ'aﬁﬂmNasuaaﬂ']ﬂ%’ﬁ’lﬁ'mﬁﬁlav‘ﬁaamug
mAvmsuudetienidosiassienisiuiauindede sruafi nsiuiauannsa was
ArwRdliasnsuussesiandidonds nquiegedildlunsfinudediiansidendsulne
$1uam 60 au TagldI3nsdudngs (Random Assignment) wuaifunguaiuauilfsusa
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Foya leun Arnud Arfovas Aeds drudssuuninsgiu affnaasusiil (Independent
Samples t-test) LLazmﬁmeﬁmiamaaLS'?NLﬁuwnqm (Multiple Linear Regression)
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ABSTRACT

In this experimental research with a posttest-only control group design,
the researcher examines the effects of using academic honorific titles in mock campaign
signs on the perceived credibility, attitudes, perceived competence, and voting intentions

of voters.

The sample population consisted of sixty Thai eligible voters using the
technique of random assignment. They were divided into a control group of thirty
subjects who viewed the campaign signs with the titles of “Mr./Miss,” and an
experimental group of thirty subjects who viewed the campaign signs with the title of
“Dr.” The research instrument was a questionnaire. The statistics used in data analysis
were frequency, percentage, mean, and standard deviation. The techniques of

independent samples t test and multiple linear regression were also employed.

Findings are as follows:

1. The voters who viewed the candidates with the title of “Dr.” exhibited
perceived credibility at a higher level than the control group at the statistically significant
level of .01.

2. The voters in the “Dr.” title condition exhibited positive attitudes and
the perceived competence of the candidates at a higher level than the control group at
the statistically significant level of .05.

3. The voters in the “Dr.” title condition exhibited voting intentions at a
higher level than the control group at the statistically significant level of .01.

4. The multiple linear regression analysis showed that positive attitudes
and the perceived competence of the candidates were the variables influencing voting
intentions at a statistically significant level. The variable of credibility did not exhibit a
significant level when considered alongside the other variables. The model could explain
the variance of voting intentions at a significant level.

These findings suggest the role of “symbolic capital” and the use of
heuristics in the evaluation process of candidates. This shows that voters’ political
decisions may be more influenced by status symbols, such as honorific titles than by
direct consideration of policy information. This insight may be applied in the design of

public communication in order to enhance rational decision making.
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Useiliudoyaliauleu1eeg 19Asuf Ui e9eE19ied nnudtasudninasin “dayan1edn”
(heuristic cues) AYawann1szlunisszananateyanisldtoddiadunaiwazanuauls
vosffiavsidends uiteluadnivenadlestliiiui dewdnytudeyaiidudou §ians
Aenaatnendeniedamennunlunisusadunaziadula (Tversky & Kahneman, 1974;
Kinder, 1986)

Tuuiundenan msdsadudadnssudendainlildfnsaamadenuloue
‘mﬂLm'ﬁawmmﬁﬂwmgmauam% “Fouro” Adfedne W suanuwal nananwal
visednydnualuisuszns Jeanunsaiidvswasenissuiuaznsinauleeesiitudida (Todorov
et al,, 2005) nilsludadnuwalifinuldmluluviunnsdeansnsdesde “Aiminde” Jaild
LﬂuLﬁmm%wmaszqﬁmu waarusavivd i “dyggnianisides fidedanius
ATy LLazmmmL‘%aﬁammﬁaﬁm

TngiayngAimihiiazyieuydinisAnusziugs Wy “as.” enagndeailugiuz
frusinnuansauazanauudioonlumenvesiansidends Usingnisalfenaniananse
osuglinneldnseunnAayuiladadnual (Symbolic Capital) dalausinaniuzilaiuns
aam%’umqﬁﬂﬂummmLLUiLUﬁauLﬁUﬂawm%aUﬁiiuLLazé’wmm%aﬁq;é’ﬂmi (Bourdieu, 1986)
sufsunAnninindefiovedsans (Source Credibility) Muunumyssnuidernguas
Anulindalunisivuaniseeusuans (McCroskey & Teven, 1999)
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sonaniaduduldedstaau Yesiefananilidslianmsoagulsognauitain “Animih
fo” iisedafsrannndsuulaimsiuiuasanudslansnzuiuude e iansidonds
lovselsl

dlenauteriniingnn suidedldinseonuuunsidedmaasuuy Posttest-
Only Control Group Design lagajuauasAUsenauvas alasiiindoudunnusenis
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a = av ad v
4. LLUIAn ‘quwg LASNTIUIIYNLNYIVDN

4.1 Heuristic Processing and Voter Decision-Making

Aiansidendesunuinnlilivsadudeyanenaidiesesuduszuuasudan
uelld “dogamadn” (heuristic cues) Wisannsylunsuszananateya lnstanzluaaunisal
fitoyadiaududouniedndin uunAnildsunisesuisegunitandunures Amos Tversky
uay Daniel Kahneman @stlifiuinuyudiinldnisdnauladednaeldanlduiuou suds
luusunnanisilles (Kinder, 1986)
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4.2 Title Prefix as a Political Signal and Symbolic Capital
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Anhwthgeansavimihidy “d@ygiumianisides” (political signal) Adei
ANULKATAUTEIVIYVRIHANAT laglanigAivinNasouIainIAnyITeRUEs Wy “as.”
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4.3 Source Credibility and Perceived Competence

Aud e e v deans (source credibility) idutladeddyidanina
nanseausuteyanazn1sluninila Ineussnaumedanedn laun ATy (expertise)
warAI1ulia191a (trustworthiness) (McCroskey & Teven, 1999) aaugiieifiu N155U3
AMNEIN158 (perceived competence) Mdudnduusiifiunumddlunsuszdudnann

vasgadnsluuIunnsiiles

ANNNUINIIYING WU “A9.” T901ANUNITFUTANUAUT LI Lavana

Y
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4.4 Attitudes and Voting Intentions
fteuaidunumdrdylunismuanginssunisdadulavesTansidends
lngtanglunsounuiAnven1sAndulal ungnalasngui ngAnssun LNy (Theory of
Planned Behavior) ﬁLaumfﬂﬁ’mﬂﬁLﬂuﬁaLLUiﬁﬁﬁ’mﬁﬁwlﬂdmmﬁgﬂaLLaz‘wqamim (Ajzen,
1991) Tuuiunnisdonss Viruaideuandegatasisiuuliifaniuanusilaasesuuudes
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4.5 Conceptual Framework and Hypotheses
NATNUMUITIUNTIND AU Auindeaunsavimtinfidy heuristic cue
NiigvSwaden1ssuiANLIweie vimuad warn1sTuiaNase dahludrnundaasniuy

Fewewiiandidonss lnsausaagdidunsounufngisil
Title Prefix — Credibility / Attitude / Competence — Voting Intention

NNTOURIANAINGTY Fetlugdauufigiuniside H1-Ha
5. 35013398

5.1 gUuuUN5IvY

1539819 un1939159mnaea (Experimental Research) Tngld3Uuuy
N199BNLUUNITNAABILUY Posttest-Only Control Group Design Wiefnwnavesrmiinge
Feaougmairinisaonisiuiaunindede wauad nsuimuaiunsn uazaudale
avnzuuudssvasiansidonds nadenldzunuudinaniinguszasdiiionnnans snuainnis
vedeURaunaans (testing effect) waiiuauiivsnsangluvesniside

5.2 NguA20E19

nquiietsUsznoudediavsidendsunilne $1uru 60 au dedleny 18 U
U‘%giaﬁuvl,ﬂ lngld3gn1sAnLdonuuulanzas (purposive sampling) 31nnaulnAn¥IEAy
Usynsuagdevihanuneudu fidrsaumnauldsunisdudingu (random assigcnment) wiaiduy
NANAIVAN T1UIU 30 AU LASNGUNARDY WY 30 AL

5.3 Aadn1snnass
duf1n1snaasndudienidessiass (mock campaign poster) $7uu
2 JUluU Feflosdusznoumileurunnusznis ldun am
WAz FULUUNNTINING TneuanansiulanzAihuede

'
o =

aslns Yo-wwana veauuleue @

ﬁb—ﬂdz‘e

(1) ngumIuAL: AMdmitungd “unsan”
(2) NguNAaRY: AMUMTIMNIAVINT “A3.”
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5.4 w3nediedde

wSasdlofldlunsisodunuuasuamuuinsuszanamuuula@se 5 seau (1 =
Tiiugeetsba 81 5 = Wiudhoeteds) Usznaudhosudsed

Asdeiievesaiias (Perceived Credibility)

Virnuadsegaiag (Attitude)

N33uIAUANsvRIanT (Perceived Competence)

mnuRslaasnzuuLdes (Voting Intention)

uenand fmsimunsiniunTaeunssusaash (manipulation check) Lite

Ly

guduididisiusuirnhmihdenuleulummeaes

5.5 tunsunIsdIduNMINAaes

fdrsldumstuasseasdeansifouasliauiusendiin anduiinis
dudngunaassienquaiuau Jiirfmndazausvrnttonudosdrassmauioulvitlesu
meldanimndouiimuaalivieutunnusznts ndsandu fid1suneunuvasuany
dioTaRuusauiud waedndun1suasingUszasdiuviasewosnsidonendanisvaaes
(debriefing)

5.6 NM3ATIZYidaya

msinzideyasifiunslaglilusunsudidogumeadn tneldadfidomssaun
1¥ur Anads wordudsnuuasgiu ossuednumsdoyadodu

d1msunisnaasvanudgiu Iadf Independent Samples t-test Ll
WU UAIULANFITENI NG UAIUANLAE NAUN ARl UAILUIANUL RN D YIAUAR N3
Suinuause wazAuRdlaanzuudes

‘&J 4 a '3 a 1% . . .
wananil [Wnslmsennisanneeladunvan (Multiple Linear Regression)
LonTIHBUENTNAYRIANURND viAuAR uarn1sTuiAuEInnTe lunsiuigauadla
ARzl UUFeIEIaNSIAonds TnefmunseautldAynisadian .05
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6. NAN15IAY

nauRa981391uU 60 AL gnuuseentunguaiunuuaznguNnaeINguas
30 A fr1sumneAuiuRenlun1sniaaeudeya (manipulation check wag attention check)
danalidayanmungninanldlunisinses

6.1 HANSWIBUNEUTENINNGY (t-test)

NaN1TIATIEeeadR Independent Samples t-test wandliiuinAthntde
ﬁ@‘w%‘wam'aﬂﬁ%’UiLLazﬂmm&gﬂaamzLLuuLﬁmasmﬁﬁsﬁﬁmymaﬁﬁ

Jiiavsidendsiiiudatnsludouly a3 fszduanuundedogeniings
mvAuagelifydfy (M = 3.55, SD = 0.62 1iguiu M = 3.06, SD = 0.53; t(58) = -3.36, p =

o

.001) lnevundnsnasglusedugs (Cohen’s d ~ 0.87)

luvhusufediy ngunaaellsEAuiALARLAZNITSUIAINAINITAZINIINGY
AIUANRY1NEITEEARY (M = 3.51, SD = 0.72 1igufiu M = 3.10, SD = 0.47; t(58) = -2.62, p =
011, d = 0.69)

wan Nt AU lIAIATLULLAEURINgUNARBISIFINIINGUAIUANBE 19
HedAgy (M = 3.23, SD = 0.90 Wigudu M = 2.57, SD = 0.73; t(58) = -3.15, p = .003, d =~
0.83)

HANTIATIEVRINA AT UAUANLAZIUT 1-3

6.2 NANTAATIXVINITONDDL NN
W ANAEIUUITEN LD NS WANBAINUAILIAIALLULLALY LAYINN1TIASIEY
m‘mmaaL%ﬂLé’uwmmLLw%’umu (stepwise multiple regression)

NAN153LATIZINUIT Hauafidauandudiwlsusniidngaunis wazaiunse
asuIBANLUIUTIUTRIANdlasaziulLEsdlfeestldddey (R2 = 670, p < .001)

Weatiuiwusn1ssuimuansaidigaunis wulnandansaluniseung
ANuwUsUTIURRTuduSesas 70.2 (R2 = .702, Adjusted R? = .692, p < .001)

Weiasanardulszd@ndannoy wuin iauafdsuan (B = 598, p < .001)

o w 1

wagn1ssumaunse (B = 284, p = .017) ududsniidvdnasgnivddgyseninunsle
asnzuudes nevirupfdauandududsiidninageign
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o w a

Tunmanauiu daudsanuundedelivnngiedidynisadfdaiansansiudu
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Audsdu warlilddhgaunisanaes

Fatiu auniRgnui 4 Iesumsatiuayuiiosunsdan (Partially Supported)
7. 8AUTeNaN139Y

HanN15398ASIlT e s daaudn Admidelugiug “dyaznianisdles”

Tgvswadenssuiwasnsdndulavesiiansidenss Inediilasuteyadadasnlditmin “as.”

D

[y I

fiszduaranindede Vimuad n1siudauaunn wasanuidlaainzuudssganiinguaauau
a9l ALY NadnSAINANARoUUNUINYDY “Uayan1ean” (heuristic cues) TunsyuIuns
Usziilugading FaaonadasiuuuIAnyes Tversky Lag Kahneman fausinmwdinlddnya
fdhdesdelumsdnaulanelidesinvesdeya

'
aa v o

otslsfiny defunuiiiteddydmguivesnmsinwilde ulfdmi “as.”
wtnenseAuA L ofiovasiadas uieundeiendulilddaulsiiviiuisaudla
asnzuudvaldegalidoddydofiansansududuusdu luvasisiauaivaznisiud
auanansadudedendniifianiwalaenss

Usngnisalfanandliiiuin nsUsediuiadasluszezusn (initial evaluation)

[ a o v 6

afedyadsdydnuallunisaiianuingeie ninsdndulaasaruuudesluvineian

g7

'
Y I~

naugnIuLAd ausuNsUsTELI W AUARKAEN1TTUS AINA1NTANANT NI NA1IAB

Auyd g efieviminfidwies “9adasun1ssus” (entry point) wide1venseauily
“frnunnisindula” (determinant of choice) lamesiiiuies

AaiiaonndsafiunsouLLnAn Elaboration Likelihood Model (ELM) fioSuie
ﬁwﬁmﬁﬁ%aﬁmﬁwﬁLﬁuLﬁm%@aﬂamqé’ﬂﬁﬂﬁzmawammé’umﬁausﬁw (peripheral route)
mmzﬁ'ﬁmﬁaLLazmi%’UimmmmmLﬁmmﬂmiﬂizLﬁu@qﬁﬂﬁﬁmmﬁu%uﬂdw Sailvmdn
fieweTiozdanalaonssronudsloasnsuuudes

[ (% L3

wanNi nan1sAnwFaduayuuufnuddydnualves Bourdieu Mo5uny

o

¥ L%

PanugnedanansawUsitdsutugiunalunisidudnnsivivesiau lnedniwnd “as.”
vinihidudgdnvalfidineuveusssunaznmanualvesiaiing egdlsfiniu dvdnananan
fgpdnin wazlianunsaedurenginssunsdndulalavianun
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Tunamsin ns@nwl@liiiuin msdndulavesddnsidendudunszuiunis

'
= a v

waneduneY (multi-stage process) 1/1L?M'ﬁ]']nm'i%'uimué’fgwmmaw nwal waginullug
mMsUssfiudeimednazanuaninsn dadusiimunnisdndulaluieian

Wedelgun

FoRunui Iveddysoniseenuuunisd earsmisnisidles Tned Iiiiud
mslidgydnvalmsaniug W duhwide amisaaiianisiuiifauantaluszesiudy
wiliiiissnalunismvuanisdadulavesddansidond sluszezenn fady nsdeans
filszavBameanstiunsanirefisuinuagmsiuianuannsavesiaiasniugiu

UPLBIIYINNG

qwuiﬁaﬁﬁﬁauﬁamEnaaaﬁmmiﬁmﬁuwmmm heuristic cues Tuusun
nsfledlve Tnauanliiunnuunnm19sening “n1ssus” war “nsdndule” egredaau
sufaauendngiudalszindainnsidodmeass Jeiedusuninuduiusidang-wa
vosladeadgydnvalsiongAnssunianisdles

8. asUuazlalauauus

8.1 d5UNaN5IY
=2 =g Y & ! J o v A v = Na a
n1sdnwiduansliiiudi dndviddelugiusdyyeniinisdesidnina
Ron1ssuiiaznsinaulaveldviifeonaetvilduddy Inudiiavsidenamlasuteyaradns
Al “as.” dsgduanudntens HeuAR N135UIAINAINNTO KAEAUATIIRIAZLUY
\desgendingumiuay

ae4l3finy nansnedeuannfgiuuansliiui anuasleasazuuudsdldle
gnTuLAGauAIEANLLIRND MNLATUBY A UTTAUARTIUINLATNITTUSAMUETATRIALAT
< °o w Y a s Y Aaa a o =
JudnAry lngviruaiiludiwdsniisnsnalunisvinneaaman

[
A (%

JoRunulavviouliiiudi nisdndulavew|ddnsidenadwdunszuiunis
NAETUADY FAUTNIINNTTUTH A BT yanwal wasimuludnisuseiludvinuag

Y

warANaNse neudilugmsdindulaasazuuudsduvingiign

8.2 YalaualuzdeUUR
1. MFEBNUUUNNTABANTNIINNTHTBY
w8917 1A 837 eam sl mud iy un1suauedey ati azvieu
ANAINITaLavkauesy avaseg 1 uszuy unndnisidudydnvalnisaniuy
Fevegnafien ieduaiunsinaulavesiiiavsidenduiuguvestoyadasy
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