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Abstract

In this independent study, the researcher examines the level of perception
and behavior of Platform X users towards community fan content types, online
activities, engagement levels, and perceived popularity of BL series. The researcher
also studies the relationships of these variables.

The technique of quantitative research was employed using the survey
research approach. Data were collected using an online questionnaire with the
sample population of 200 subjects who were Platform X users, had watched BL
series, and were involved with community fans of BL series. Data were analyzed using
frequency, percentage, means, and standard deviation. The technique of Pearson's
correlation coefficient was also employed.

Findings showed that the questionnaire respondents exhibited perception and
behavior towards community fan content types, online activities, engagement levels,
and perception of the popularity of BL series overall at a high level. The perceived
popularity of BL series exhibited the mean at the highest level (4.16). Next in
descending order were community fan content types on Platform X (3.88); online
activities of community fans on Platform X (3.61); and engagement levels on Platform
X (3.54). The hypothesis test also found that community fan content types on
Platform X; online activities of community fans on Platform X; and engagement levels
on Platform X positively correlated with perceived popularity of BL series at 0.624,
0.589, and 0.671. At the same time, online activities of community fans on Platform X

positively correlated with engagement levels on Platform X at 0.708.
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The research findings showed that community fans on Platform X played an
important role in shaping perceived popularity of BL series, especially in the aspects
of online activities, contents, and user engagement which are key mechanisms in

mobilizing the BL series trend in online society.
Keyword: Fan Community, X Platform, BL Series, Engagement, Perceived popularity
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