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Abstract

In this thematic paper, the researcher examines the communication factors affecting the
utilization and satisfaction of the Rabiab Wathasin Mo Lam troupe and investigates the
relationship between the communication factors of the troupe under study and the utilization and
satisfaction with the viewing of the troupe under investigation. A total of 206 copies of a closed-
ended questionnaire was distributed to the sample population in Bangkok Metropolitan Region.
Data were analyzed using percentage, mean, and standard deviation. The technique of Pearson’s

correlation coefficient was employed for hypothesis test.

Findings showed that the questionnaire respondents had 56.8 percent more females than
males and 82 percent of the respondents had a bachelor’s degree. The highest proportion worked

as regular employees (54.4 percent). The residential area was in Pathum Thani at the highest level
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(47.1 percent). Tik Tok was the online media that the fan club viewed at the highest level with the
viewing frequency of one to two days per week. In regard to the communication factors, the
respondents responded at the level of strongly agree with the mean being 3.89. The aspect of
utilization was at the level of strongly agree with the mean being 3.97. The respondents exhibited
the following opinions. (1) The viewing of Mo Lam resulted in pride in local culture with the
mean being 4.12. (2) The performance of the Rabiab Wathasin Mo Lam troupe enhanced the
economy in the performance areas with the mean being 4.07. The aspect of satisfaction was at the
level of strongly agree with the mean being 3.93. The respondents exhibited the following
opinions. (1) Lighting, colors, sounds, and rhythms in the performances affected the viewing in
creating satisfaction with the Rabiab Wathasin Mo Lam troupe with the mean being 4.08. (2) The
performance of funny stories by the troupe under study made the Mo Lam contents not boring and

more interesting with the mean being 4.00.

The hypothesis test showed that communication factors of the troupe under investigation
correlated with the utilization and satisfaction. The viewing of the Rabiab Wathasin troupe by the
fan club exhibited a high level of correlation (r = 0.749**, p < .000) and the aspect of satisfaction
at a high level of correlation (r = 0.688**, p <.000). Thus, it can be inferred that the utilization
and satisfaction employed the communication factors to promote the fan club groups of viewers of

the troupe under study.
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