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ABSTRACT

This research studied the influence of advertising themes regarding animal products on consumer
attitudes. The data were collected using the questionnaires from 400 respondents selected conveniently
in Khon Kaen municipal area. The results revealed that each advertising theme led to different
levels of consumers’ attitudes, with the health theme being ranked the highest, followed by taste,
local and friendship themes respectively. The taste theme elicited favorable advertising attitude at a
high level from the overall respondents. However, the respondents with different income levels showed
no significantly different favorable attitude toward this theme. Concerning the friendship and local
themes, the overall respondents had favorable attitude at the average level. Moreover, those with

lower income tended to have more favorable advertising attitude toward these two themes.
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Y83 Semantic differential scale lngldu1nsin 5 szAu
fuansiussenefanudnuasiinsetududu oy 1 =
laifagelalide/sivou/daruddnmsau 5 = fagala
e ou/flmnuidnmiauin anduiiniu 3 4o
YosusazwAMENIIALRAY

Bnaiususwdays

TumsAnwiaded §3Tel#38nafununudeya
fungquiiegrsdadugiiogerdelunimauiauns
YOUWAUY 91U 400 AU laeldn1sidandlogisuuy
d@¥mIn (convenience sampling method)ImEﬂﬁt}EmaU
nyonAInauLasluLuvasuaIy (self-administered
questionnaire) lngiuuuasunulignounauies GR
fideldeBunedausingg iiteliigneuidlastsdeust
o waiiasuingneukuaauauiiaudlaLay
annsalideyaliannnisneumenuies

nsianeideyauasadanld
1. adRdmssaun netiaueriaud frequency)

$ovar (percentage) ANRAY (mean) uazdudoauy
11A3571 (standard deviation) ¥4l Tuduvesaiads
NISAINUANLTINITUUAAIUNLIEVDIASUUUAIL
nausivessIfiuns Aadang (2553) dwieluil

4.50-5.00 vnefis Timuad (AuTureu) o
Tusgduaniian

3.50-4.49 wunefia fauad (AuTuvev) o
Tusgauun

2.50-3.49 e fauad (A1uTuvev) o
Tusgauliunan

1.50-2.49 vynefis flvimund (Anudureu) o
Tusivtiay

1.00-1.49 nunefa fvirund (A1uTuvey) oy
luszautlesunn

2. abdiseynu Iaiinsimsgrianuudsus

MR (One-way ANOVA) MTIATIEVANLANAI
#2833 LSD mMediasgianuulsusiudioTad
(Repeated measures ANOVA) RCLIL PRI 1

ﬁw@'m"w%%maammu Bonferroni method Lazahia



anduiusvesalesuuu (Spearman correlation
coefficients) lun1snageuauufgy

NAN1339Y

31NN1SANYINUIT nqusteg1alisielasening
10,001-20,000 UMW 31nfiga S1uau 102 Ay (Fouaz
25.8) s0sa9niisnglauinnin 50,000 um §1uIU 84 AU
(Sewaz 21.1) 578les¥ning 20,001-30,000 UM S1UIU
68 AU (Soway 17.2) snelatiasnin 10,000 UM 31U
53 AU (5esay 13.4) 518lasening 30,001-40,000 UM
U 50 AU (Soway 12.6) way s18lasewing 40,001-
50,000 U1 911U 39 Al (Feraz 9.8) MuaIRU

o

Vol. 12, No.1, January-June 2013

fuanuAniuiTdeuuAnndnlulavan ingu
etheraniinnudureueyluszduin Ae uuadn
AUAUNN Imaﬁﬁ’na%gaejmﬁ’ﬁ’u 3.92 (S.D. = 0.83)
5998911 A8 WUIARFIUSAYIR Aedsafy 3.58
(.. = 0.85) luvauzfinunAnauduriodu uazuinfn
fnsnw danuduvevegluseiutiunans Ssiiaade
iU 3.33 (S.D. = 0.98) wag 3.18 (S.D. = 0.96)
AIUAIAU

v

HANIINAADUANNAFIUN 1 feadd Repeated

ada a

measures  ANOVA WU31 ViAuARTITnauuIAnnan bl
Tawane 4 A1y TAuLanaAuee19dud1Ag
5¥AU .05 (F = 79.58, Sig. < .05) (Lanslum15199 1)

A151991 1 ANRABYBIIAUARNIRBLUIAANAN Ll 4 AU

AAuARNARaLUIAARAN lUlsIwMN X S.D. F Sig.
WUIRAVENAUZUA N 3.92 0.83
LUIAANANAUTAYVIRA 3.58 0.85

R 79.58 000
LUIAAVANAUTATAIN 3.18 0.96
wAAUENAUANULTUDIRY 3.33 0.98

* JjudAneanansyeu .05
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Ia @ = o

Aidedninanmsineiluisuiisuneg e
WisuisuAadevesngudeya lagldisnaaeuwuy

Bonferroni method LiteyniAadeslatafiuaneig

o o

flu AseAuiludAny .05 Asalull

M15199 2 NsilSeuiisuAtaieeguesinuaadnowuIAnvaniulsvandniugiemsaINdsd

%

ada a o
AuARNIRawUIRANaN MY

(1) wufavdnaUauAIN

(2) WIRANENAUTEYR

(3) LUIRAANENATULNTAN

(@) wurRaaneuANUUTIaIEUY

W @ | ® | @
A
3.92 3.58 3.18 3.33
3.92
3.58
3.18
3.33

VIS savlursduden p-value
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ARTNN

NaNTVAARUALLAFILT 2 WU seduTEldda
sovirunATdieuuAnmdnfildlulavanduguam de
ansnsnosuneldwsil

NANTINAADUAILADH One-way ANOVA WUIN
nqusegniisisgldineiu dsefuriruaafiunnsaiu

'
v a

AauUIAANANAIUgUAIN ag1elldedAyTeau .05
(F = 2,847, Sig. < .05, X ounir 10,000= 3-65, X10001
20000 = 3.80, -?:20,001730,000.: 391, -I-so,om—ao,ooo = 3.90,
Xaoorsoon = 416, X ynaninsoo0 = 4.09) Wazidle
fiarsananuuanarndusiedsieis LD A5z
fddny .05 wuin nquiegaiineldnseunia
8131 10,000 UM kay 10,001-20,000 UM dAU
FuveulawanilduuAavdndununiiiosniings
freg19fiilseld 40,001-50,000 UM WALUINATT
50,000 U

WBNAINE 91NAITNAAOURIBETR Spearman
correlation coefficients Sanuin 16lé wazsirun@nia
AaLuIAAnanAuguINdANFuTuSIT L dunsdly
Arn1aAeInU (r = 0.178, Sig. < .05) NA@NAD Lﬁaﬂfcju
fegnafiseligedu axfinnudureunuiAnudndiu
aun Ny

HAN1INAFRUANNAFIUN 3 Wud seauseld

ludsnaneviaunanisanuifnnanitdlulawuiniu

1
Yo

saR Feanansaesunelasadl

NANISNAEDUAILADNH One-way ANOVA Wuin
ngusegafifiszduseldvieiu dssduiiauandlyl
UANANAURDLUIAAYANAIUTAYIA (F = 1.424, Sig. >
05) LazaINNIINAABUAIBERNR Spearman correlation
coefficients §anuin seausglaliiaudunusids
dunssfuszduiinuadiidaowuadandndugunim
(518191 r = -0.065, Sig. > .05)
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HANINAABUANNAFIUN 5 WUT1 SEAUTIelidmna
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