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ABSTRACT

This article arises from an innovative process of Participatory Action Research, in which the
researcher and university students chosen to represent target populations co-created transmedia
storytelling trials regarding contentious social issues. The aims were to reveal how a process of audience
participation and an evolving transmedia narrative would encourage an audience in the 18-to-24-year-
old age group to engage with a social-issue campaign and to develop innovative process innovation
of transmedia storytelling for social issues.

The results show that the transmedia design process can capture experiences in core social
issues that inspire or encourage audiences to take action regarding real-life social issues. To facilitate
audience interaction, ‘entry points’ are created in the transmedia process so that the 18-to-24 year
old target group can take part via online media. Producers, presenters or reporters — the storytellers
- keen on enthusiastic involvement, may challenge an audience with questions on negative behavior
in daily life, in order to draw engagement, stirring ‘spice’, humor or sensation into a developing story.
‘Fan content’, a source of participation for a particular storyteller, challenges an audience to co-create
content, to take part in online conversations, possibly leading to social actions off-line.

Development of the communication process in transmedia storytelling now includes the
participatory process as a fundamental principle, providing an immersive experience that connects
various audiences and delivers powerful social messages. Increasingly, transmedia storytelling is
bonding audiences and communicating social issues with real-life experiences, making audiences think,
analyze, criticize, and consider solving problems. Media design itself is opening space for audiences

to become involved and take part in this communication process.

Keywords: Transmedia, Storytelling, Media Innovation, transmedia design process
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