fand i

e D1SA1S BYS NMISWAIUNd0AL
: O ' JOURNAL OF MCU SOCIAL DEVELOPMENT

JMSD ISSN (Print) : 2539-5718 ISSN (Online) : 2651-1215

U@ 6 alufi 1 unsaan - tuvasu 2564
~ VOL.6 NO.1 JANUARY - APRIL 2021

JOURNAL OF MCU SOCIAL DEVELOPMENT VOL.6 NO.1 JANUARY - APRIL 2021



Journal Information

Approved by TCI during 2020 - 2024

Indexed in TC1 284

Editor : sasanansasd as. ndingad
g



wihuwsn / viuussangnis

NUUsSsUIHNS
UsSAUIBNIS

savAans 1Al 3. 1nflgg fEvav
Wiminnavussausnig
sauAd@aTITH A5 3TRI wuue’d
Wahawuilnasussadnas

3. 3dud AuFeudvsna
NavussauIsn1S

ARSI AT WA adTaiudns
T9AdnTA5H as.Aedviend wnvav
Ta9ANEATIATEH A5 3T Muues
savAanTANsd Ustaue Yuvinena
SAVAERTIANTH A7.1a10 J9UITT0L
sa9ManTIANsd a5 dugns 4luna
%aomamswmsd fA5.U5Ed1T yaasu

SAYEIANT1A5H Waue (Faulad

21Sd1S DS MSHAIUdVAL

Journal of MCU Social Development

ISSN (Print) = 2539 3718

U INEFEURWIRINTAUNUINENAD

I IneasuIIIaINsuNYIienan

I IneasuvIIAaINIUNYIieNde

umineauuuiyaiasnsusIwIivienas

UMINNFBUMIIWIRINTUS1UINER Y

umIvenasumiasnsauTuinean

umriveasumiyaialnsusTIwIvienas

UM INENAUSITUAERS

aofutausiawaiuusvisaigns

UM INLIFUTIUATULUY

wIneNdauAILNg

19 asey 191
LIRS



HUuMARTIATH A5.ETUNI BNl uminendauding
dahadans sy asdsenu dansisiie aensalumIneas
saoAanTIANSH A5 idauing adnag UM INENALUTYVNERT
A5 duasd @luag I Inendoysw
Aadseaununazianis

WILUMAW Ui le ihoaaasasd unodaaiend auuas
2713158 antla yesdm UNE2TUUY UTHAS
Whugaudnus

wisuwazne dangdls wszasdvfialanm

WA BAIRATIANTH AT.HAY 255UNDY A5 Alln
dhounsuazdszadunus

DINTEUAUAAN UIYEY 21158 AU JuLdas

WsraT UMFWs 2 stausg i Sneiné
Wrauseyain

UWANTTINT 2550158 uwanTlarssa dasiey

wreuunituv workLiafs

13229

wangasiadiadne aanimnnsWandan majndeuiniuannureive aacdiaudans unived
umRVNsSUUIeNdn

Journal Information




unaIITY
mMsWannauuugudadnunlidiausssuis : nsaldnw thuadiag druaminiu dwwnawiaae feuiaan
q5And uanwiou -1

B PDF

ANsgihzasaunmussuigiamiansivihduginialuya Disruption

AR5 AUty 14-22

@ pPDF

D

ilasuiifdnacdanmsdadulatagsna urlsu'lrdnassiilsznaunissatanudewiavivelan

AnAS msanvaswd 23-32

UnAIINITING

Basandasildenadanisdaduladadudiaavlavsovudinansdidnu s o SUELAA AU
ad Wiens 33-44

@ pPDF




v o= O |
@ 215815 2493 NMIRAUIEIAY -33- UM 6 aUufl 1 un31AY - WWIBUY 2564

ac - P | ' o v v a ey )
Bnsiddesitdmarianisinduladedureeuladvesuilnansdifnu sndu

IMNINZLANINUIN 2.89a
Hasun Dried Seafood: The Effectiveness of Social Media Storytelling in Purchasing
Decisions of Consumers

218 Y3eIns
Ali Priyakorn

o = a o
9191956U5291 ANSHDANTUIATY LN INYIABIIUATLKY

Lecturer, Faculty of Mass Communication, Ramkhamhaeng University

Email: ali.p@rumail.ru.ac.th

UNAAED

msﬁnuﬁ%‘mma’wL‘%‘aa?ia'wam'am‘sé‘fmﬁuh%aﬁuﬁﬂaaulaﬁﬂaaQ'U%Iﬂﬂ nsfifAnw B9y
9MINEAAINLIA 2.89a s sinsiadesvesnmauing assqe vie AMEITU laeyinn1s
WAIIINEIEN5TATIEERIUN (Textual Analysis) waznisiiasizidayavndeyanivgi
(Secondary Data) mﬂmsmtauavsaes'nmnm*uaan'uwEmawmqmﬁ'u'luaaamuaauiauu.a.,aa
Insiienising 9 saufaarnnisinuaienans (Documentary Research) ifiadasnisnisigndestude
é’aﬂuaaulaumwivﬂaumsasmwmngmsm wui1 msidniesvesendulsaiayadmisdudn
WiLLAY way mmsmwmmmaqnwﬂunw%amwaqwuﬂm‘l@ snmsfeduldtinslimegeh
ﬁaamaaam‘sLuammmnuaummunwmawamammatwwnlaw Tnglumsdeasifomideaius
aumuwmsnmwmnﬁummwumau Gunnmslianisvglasnisinduihdinmsndufiiue
Tuudazads mnuuumsuma«mwmuwmms_gn‘lmnuaum Tawsinislddarviinie nasliides
Usznau uazaumentsuuniviindearstayaiiulustuduanymsneluwsiazeds Snisaanunsn
msfearsivsznoududndnunivnseduies 91 nsussne danIne Msvivimedsenau ns
IHanausranudesiuds s uam]7numunﬁ‘l‘umitamaq‘luwuuuau q fiuenmileainnisly
wednlavisng
ey matddes, mswedudludodinueeular, wydnlad




215675 UDT NTHAUIFIAY -34.- Uil 6 atuil 1 uns1aw - wwiwuw 2564

Abstract

The study on how storytelling affects consumers decision to shop online. case study
Hasan Dried Seafood, Satun Province. an analysis of the storytelling of Mr. Anurak Sanruetai or
Ms. Hasan was analyzed by analytical method. Textual analysis and secondary data analysis
from the presentation of stories related to Hasan's narrative on social media and television
media, as well as from documenitary research at relates storytelling in social media to explain
the phenomenon. It was found that Hasan's storytelling creates additional product value and
can increase consumer demand for purchases. As Hasan has used storytelling technigues to
communicate product content through live broadcasts via Facebook Live. By communicating
the content about the product through storytelling, step by step. Start with the opening of
the sale by introducing an overview of the products that are sold each time. Then, related
stories are brought to be linked to the products. With the use of gestures use of tone of voice
and ends with an introduction that often communicates information that is specific to each
sale promotion. There is an insertion of communication that constitutes Hasan's identity such
as dress, speech style and gestures. There are also other forms of storytelling in addition to
the use of Facebook Live.

Keywords: Storytelling, Social selling, Facebook Live
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